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1. Project Overview 
The goal of this website is to present Spirited Away as a rich coming-of-age story that explores 
identity and the relationship between humans and the spiritual world. The site will be 
informational, but designed in a way that reflects the film’s tone and visual style. 
 
2. Resources 
Primary content will come from the Spirited Away Wikipedia page. Additional resources may 
include film stills, concept art, and official Studio Ghibli imagery. Inspiration may also be drawn 
from Japanese architecture, bathhouses, and traditional folklore elements. 
 
3. Audience 
This is an informational and portfolio-based site. The primary audience includes students, 
designers, and general viewers interested in animation, storytelling, or Studio Ghibli films. It is 
not specifically targeted toward children, but should remain accessible to a wide audience. 
 
4. Message 
The website should communicate that Spirited Away is a story about growth and identity. It 
should emphasize themes such as self-discovery, resilience, and the tension between greed 
and balance.  
 
5. Tone 
The tone should feel slightly mysterious and reflective. It should capture the dreamlike quality of 
the film while still maintaining clarity. The experience should feel calm rather than loud or 
overwhelming. 
 
6. Visual Style 
The visual direction should be inspired by the film’s environment, particularly the bathhouse and 
spirit world. Some initial ideas I have include using a darker, moody color palette with warm 
highlights (reds, golds, deep blues), incorporating soft lighting and gradients where appropriate, 
designing layouts to feel layered and spacious, allowing content to “breathe,” and choosing 
typography that is clean with subtle styles to match the theme.  
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